


SUSTAINABILITY AT PLASTORIA

One of the most important points at Plastoria is to develop 
long lasting and high quality products. 
The carbon footprint of a product should be seen in its total 
lifecycle. As a result, long lasting products have overtime a 
much better CO2 footprint and one of our main goals is to 
develop products that can last for years and not for weeks 
or months.

We only use FSC paper in our paper products and we are 
currently changing our packagings from plastic or metal to 
wood & paper which is 100% recyclable

We work together with our factory by using better environ-
mental processes, reducing energy usage and avoiding 
waste.

90% of our yearly electricity consumption comes from our 
solar panels. A water recovery system has also been in-
stalled in our building.

A few years ago, we have proceeded to a complete relight-
ing and engineering of our building in order to simnifically  
reduce our energy consumption (led lighting, shader to 
reduce heat, isolation,…).

We favor as much as possible sea shipment over air 
shipment. Our goal for 2021 is to have 93% of our imports 
shipped by sea.
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We want to replace all 
plastic packagings by 
biodegradable plas-
tics.

We are constantly 
looking for new eco-
logical materials in or-
der to integrate them 
in all our products.

We want to establish 
clear CO2 finger print 
for each product so we 
can indentify polluting 
items by offering car-
bon compensation 
solutions.

Our main goal is to 
become a carbon 
neutral company by 
2035.

OUR FUTURE TARGETS
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PLASTORIA is committed to conducting its 
business affairs in a socially responsible and 
ethical manner consistent with all applica-
ble national and local legal requirements, 
customs and published industry standards 
pertaining to employment and manufac-
turing.
We also believe that we at Plastoria as a 
corporation are playing a central role as 
all businesses in improving the economic, 
environmental and social conditions of the 
world and we hereby take the following 
commitment to our business to try improv-
ing the world we live in.

03

PLASTORIA’S 
ENGAGEMENTS 



The value of a business to society is the 
wealth and employment it creates and the 
marketable products and services it pro-
vides to consumers at a reasonnable price 
commensurate with quality. 
In order to create such value, a business 
must maintain its own economic health 
and viability.

04

OUR  
RESPONSIBILITIES  

AS A BUSINESS
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OUR  
ECONOMIC &  

SOCIAL IMPACT
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Plastoria establishes relationship and part-
nership in foreign countries to develop, 
produce or sell. Thoses businesses should 
also contribute to the social advancement 
of those countries by creating produc-
tive employment and by helping to raise 
the purchasing power of their citizens.  
We believe that the partnership we create 
should contribute to the human rights, edu-
cation, welfare and vitalization of the coun-
tries in which they operate. 
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OUR BUSINESS 
BEHAVIOUR

While accepting the legitimacy of trade 
secrets, Plastoria reorganizes that sincerity, 
candor, thruthfulness, the keeping of prom-
ises and transparancy contribute not only 
to our own credibility and stability but also 
to the smoothness and efficiency of our 
business.
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THE RESPECT 

FOR RULES

In order to avoid trade frictions and to 
promote free trade, equal conditions for 
competition and fair equitable treatment 
for all participants, Plastoria respects 
international and domestic rules. In ad-
dition, Plastoria recognizes that some 
behavior, although legal, may still have 
adverse consequences and take the 
commitment to avoid getting involved in 
such behavior. 

07

4



THE RESPECT OF 
THE ENVIRONMENT

Plastoria does its uttermost to protect 
and, where possible, improve the environ-
ment, promote sustainable development 
and prevent the wasteful use of natural 
resources. 
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THE 
AVOIDANCE OF  

              ILLICIT OPERATIONS

Plastoria does note participate in condone 
bribery, money laundering or other corrupt 
practices. Indeed, Plastoria seeks coopera-
tion with others in order to eliminate those 
practices. 
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At Plastoria, we are willing to treat all cus-
tomers with dignity, irrespective of wether 
they purchase our products and services 
directly from us or from any of our distrib-
utors or thier clients.

TREATMENT OF
OUR CUSTOMERS
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TREATMENT OF

OUR EMPLOYEES

At Plastoria, we believe in the dignity of 
every employee and in taking employee 
interests seriously.
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TREATMENT OF
OUR SUPPLIERS

Our relationship with suppliers and sub-
contractors must be based on mutual re-
spect. We therefore have a responsibility 
to seek fairness and trusthfulness in all our 
activities, including princing, licensing and 
rights to sell.
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TREATMENT OF
OUR COMPETITORS

At Plastoria, we believe that fair economic 
competition is one of the basic require-
ments for inscreasing the wealth of na-
tions and utlimately for making possible 
the right distribution of goods and ser-
vices. We therefore have a responsibility 
to promote competitive behavior that 
is socially and environmentally benefi-
cial and demonstrates mutual respect 
among competitors.
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CONCLUSION Corporate, Social & Environment Respon-
sibilities can and should govern every 
aspect of our business life. We recognize 
that the rewards, both for Plastoria and 
the society at large are important.
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